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FOR IMMEDIATE RELEASE 
 

Advertiser Perceptions Unveils New Study Revealing 

Growth Opportunities for Advertising with Personal Mobile Devices 

 
NEW YORK – June 20, 2013 – Advertiser Perceptions, the leader in research-based advertiser insight, 

unveiled its most recent advertiser research to an exclusive group of notable media brand and ad agency 

executives who gathered to discuss the study’s results. 

 

The new Personal Mobile Devices (PMD) Report covers the following insights and perceptions; Market 

Outlook, Attitudes and Opinions, Decision Making Process, Buying Criteria, Formats, Platforms and Buying 

Preferences, and an evaluation of leading Mobile Media Brands. 

 

The PMD Report indicates that the projected leaders in Personal Mobile Device advertising revenue over 

the next 12 months will be Facebook, YouTube, Google, Amazon and Yahoo! in that order. The reasons 

why advertisers selected these brands as leaders included; targeting, audience, video capabilities, scale, 

innovation, and price, among many other attributes. 

 

Along the same lines, the PMD Report also reveals significant optimism and momentum for mobile 

advertising opportunities.  Top advertisers will spend on average, $5 million over the next 12 months on 

smartphone / tablet advertising. Of these, 59% of respondents indicate they will increase their spending 

on smartphone advertising over the prior year, and 65% will increase spending on tablet advertising vs. 

the same time period. Mobile advertising budgets will come from a combination of general advertising 

budget expansion, shifting dollars from traditional advertising formats, and shifting dollars from digital. 

 

Excerpts from respondent comments include: 

 “Mobile is something that we are getting more and more data on and it looks to be one of the best places to 
reach our target as more people are using their mobile devices for more things and also as a "second 
screen" when watching TV.” - Marketer, Buyer 

http://www.advertiserperceptions.com/
mailto:frank@advertiserperceptions.com


  “More and more people are using tablets and it's a great place to reach our target. It is also becoming a 
part of our 360 buys which include mobile/digital extensions. - Marketer, Director 

 “Tablet advertising has higher ROI and tablet users are more valuable than smartphone users.” - Marketer, 
Director 

 
Mobile advertising formats appear to be shifting in favorability according to the PMD Report.  Currently, 

roughly three quarters of mobile advertisers use banner and display formats. But many indicate that 

video and in-app formats are extremely important to their plans this year. And swipeable / interactive 

formats, along with location-based capabilities are predicted to be the most important attributes to 

mobile advertising one year from now. 

 

“Advertiser Perceptions has uncovered the attitudes and opinions of smartphone and tablet advertising 

buyers – their opinions, attitudes, preferences, obstacles, and plans for mobile, says Randy Cohen, 

President of Advertiser Perceptions. “The study confirms a growing consensus that the mobile advertising 

market has reached a tipping point. There’s obvious momentum in this segment and we believe this will 

accelerate as the metrics and research begin to synch up more tightly. For stakeholders who are 

interested or engaged in the biggest growth area in advertising today, these opinions from the crowd that 

matters most will be very valuable by either illuminating or confirming what’s going on in the market and 

provide a roadmap for where the market is headed.”  

 

About Advertiser Perceptions 

Advertiser Perceptions is the world leader in providing the media industry with research-based advertiser 

insight and guidance necessary for strengthening brands and increasing advertiser satisfaction. We 

specialize in determining, analyzing and communicating what advertisers think — their plans, opinions 

and motivations. Our proprietary database of media decision makers is one of the largest in the world. 

The advertiser survey and questionnaire development process that we employ ensures optimal response.  

Singular focus and media industry expertise enables us to effectively analyze and accurately interpret the 

research that we conduct on behalf of our clients who represent many of the largest international media 

companies. 

 

Website:  www.advertiserperceptions.com 

Twitter:  https://twitter.com/AdPerceptions  

LinkedIn: www.linkedin.com/company/advertiser-perceptions 
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